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Diane McKeever

* Over 25 years training experience
* Certified social media marketing professional

* Maintain and promote many Fécebook business pages
* Book — 100 Amazing Computer Tips only $14.99

* Facebook business page: Diane McKeever LLC

* Emall: diane@dianemckeever.com
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ODbjectives

* Understand difference between personal and business Facebook
* Define target audience
* |dentify tools to reach target audience

* Understand insight results
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Facebook’'s Role in Plan

Facebook

Your

Organization

E-Mail

Blasts Blog
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Facebook Personal Experience
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Sponsored Post

Zaeh Eskhol, Tim Lochiefeld ! Kyle ODannel

vk Like Page

] Ofiice 365
Get Office 965 ProPlus Free!

Check you eligitaity todsy!

Download

Share

m Julia Westerman Camercn Mcsorley

Thank you for surprsng me with such a great day/night in the city =
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Personal Page/Business Page

Cover Pictures

Profile Pictures
Maximum # of Friends: 5,000 Options ‘ Maximum # of Likes: Unlimited!

B When & How
Concierge

Tunelne About Friends ran Photos More »

DO YOU KNOLY SEWer?

To see what she shares win friends, send her o friend request

. Dxane Kortjohn McKeever 2! § Westhad Sarasota Square
x - - - { i “a

Here's a remnder for my FL frends, my niece, De

the Westhield Sarasola Square Msl loday unbil 8 &

braceists. At 520/ea or 2 for S38 they make great

Look or her at a bosk near the food court. Tell her you saw this on #8 and
ahel give you a 5 diacount on purchases over 325 Good deal
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Creating a Business/Group Page

,.‘\{ Sara Home Find Friends

Create Page

Create Group
Find Groups

/ | Create Ads
: " : : ' Advertising on Facsbook

Activity Log

News Feed Preferences
Settings

Log Out

J. Add Friend .
Help

Support Inbox
Report 3 Problem bever.com

Photos More ~



Setting Up Business Page

Local Business or Place Company, Organization or Institution Brand or Product

Artist, Band or Public Figure Entertainment Cause or Community
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Choose a Business Type

m =

Local Buginess or Place Company, Organization or Institution Brand or Product

&rtist, Band or Public Figure

27 Learn more sbout letting

Entertainment Cause or Community

ist, Band or Public Figure

Entreprensur
t  C|Fictional Character kresrs  Privacy Cookiess  Ad Choices[P  Terms  Help
Government Official

P Jowrnalist
Lh (LS Movie Character =
7 Musician/Band dianemckeever.com

News Personality




The Setup Process

Set Up Sara Mannion

2 Profile Ficture 3 Preferred Fage Audiznce

Add a3 description and website to improve the ranking of wowr Page in saarch.
TREMROSTD () S ST SN Mg N

Tip:

Add 3 few sentences to tell people what your Page is sbowt. This will kelp it show wp in the right sesrch results. You
will b= able to 3dd maore details later from your Page sattings.

| am the author of a senes of fantasy books abowt unicomns and fainy godmothers.

hitp:ffararm. fantasyginl . com

Choose 3 unigus Facebook web address to make it essier for people to find your Fage. Once this is s=t, it can
onhy b= changed onca.

http: /v facebook. comd) saramannion

Meed Help? Skip
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Set Up Sara Mannion

1 About 2 Profile Ficture 3 Freferred Fage Avdience

Upload From Import From
Computer Website
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Step 3 — Target Audience

Set Up Sara Mannion

14 2 Profile Pi ] 3 Prefemrsd Page Audience

Tell us about the peosple you'd most like to connect with. Anyone can find your Page, but well
o our best to put it in front of the people who matter to you most.

Locations @ | Everyone in this location

@ Include -
Age
Gender

Interests 3 4

Fairy tale 37,514,170 peopi=

Description

Fairy

Fairy Tail Eoo
Prunella [fairy tale)
Fairyland

Tooth fairy Fic

Repaort t
Fairyland [band] /v
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Getting Started

Page Messages Netifications Add a cover piCture Settings Help ~

THIS WEEK

Sara Mannion
Author

‘ m Ad | Photo
S— Timeline About Likes More =

@ status || Photo / Video 1 Event, Milestone +

EARLIER IN 2075

albourt wnico

http: /o, fantasygirl.co... Boost Website
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Create a Great Cover Picture

il Liked v N\ Following ~ Message

.......

LOUIS VUITTON

America's =] %@, THE GREATEST RACE ON WATER
CUDQ == sl TICKETS ON SALE NOW

AMERICASCUP.COM/TICKETS

Upload as
180 x 180

Shows up as
160 x 160

Cover Photo
Size Helper

overPhotoSize

658px

Home

\ T
About Follow Share Walch Video Message
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Cover Creation Websites

facebook cover maker free online

Videos Maps More ch tools

(0.47 seconds)

Create a Free Cover Photo - pagemodo.com
www_pagemodo.com/ ¥
4.1 **** rating for pagemodo.com
Generate Lea nd Stand Out on Facebook. Get Started!
ge Multiple Accounts - Easy To Use
m Cover F’hofcn - Agency Services - Free Sign-up

Free Onllne Facebook Cover Photo Maker - Canva
anva.com/create/facebook-covers/ =
y to create |r1q Facebook Covers in Ca

Capture your personality, feel and tho i h Fotor's Facebook Cover ...
Fotor.com offers you online Photo Effe Filters of all kinds - for free, try our ...

Facebook Cover Photos | Facebook Cover Maker | P|clv‘|onkey
w.picmonkey.com/facebook-cover-maker = Pich/
your own Facebook cover photo with PicMonkey" r templates. We've got
all figured out; you just bring the cool photol

Facebook Cover Maker - TimelineCoverBanner.com
www timelinecoverbanner.com/Facebook-cover-photo-maker/ =
Using this online cover editor, you can create a beautiful and unlque facebook timeline
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Add Call to Action

Create a Call-to-Action Button

Add a button to vour Page that takes people
directly to your website or app. Learn more.

Choose a Button

i) Book Now it
Call Now
Contact Us
Send Message
Use App
& Play Game
B Shop Now
& Sign Up
3 Watch Video
& Send Email

) Lzarn More

Website

iPhone

Contact Us

Android

Cancel Create
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Post structure

Nane Kortionn Keeyu

& Swirly Bracelets with Denise Amontree sl
® M ess ag e BB | ternational Raceway
= Our bracslets are hot and our customers ars aven holter! Look who's
([ ) A I Ctu re ' shopping for Swirly Bracelats! If you want to get in on tha action tco, go to
- our website and buy s few bracelsts. Remember the March Madness Sale
* A call to action

* Alink if appropriate




What Should You Post?

* Offers

e Pictures

* Events

e Co-branding

* Surveys

* Links to related articles
* Blog posts

* Product reviews

* Videos

* New cover picture
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Other Post Options

¥ A LE -

Share a photo or Get sales Advertise your Get messages
video business

- s B

Create an event Create an offer Write a note Start a Live Video
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3 Power Buttons Of Facebook

m Diane McKeever LLC
x January 2 at 3:48pm

*| Ik - |
IKE

I'm giving a talk to the Sarasota Fiction Writers group this Tuesday at the
Selby Library conference room. Topic is: "Reaching Your Target Audience
with Facebook”. Come on down if you're in the area.

() ‘ O m m e nt DIANE MCKEEVER will discuss "Reaching Your Target Audience with Facebook™ at th
meeting of the Sarasota Fiction Writers at 6 p.m. Jan. 5 in the conference room at Selby
Library, 1331 First St., Sarasota

to discuss °

* Share

24 people reached

B Comment
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Promote Updates

* Sharing: f
* Encourage sharing by your fans
* Tagging: |
* Add tags of people for post 1o put on their walls
* Boosting: |
* Adds update to news feed on the targetr audience page
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Boost Option

Swirly Bracelets at @ Downtown Sarasota!

—~ 17

Published by Denise Amontree Aprnl 17 at 2:51pm

Thanks Dianne for your business & & loved meeting you guys !!

24 people reached
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Choose Audience

Boost Post
AUDIENCE

People who like your Page ¢ .
i ’ g I Swirly Brad
People who like your Page and their friends B < oncared

* People you choose through targeting

bracelets

Edit Audience  Create New Audience

Location:
United States

Interests:
Shopping and fashion, Jewelry, Bracelets, Online shop...

£+ | Terms & Conditions | Help Center
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Create Audience

Create Audience

the location, age, gender :

Name
Location

Countries =

United States

Age 40% |- B5+%

Interests

Bracelets Shopping and fashion Jewelry

Online shopping Fashion accessories Silver

e lmsnemlen e Enrrinan
ercing <+ Hairstyle 4 Pajamas

+ Cardigan (sweater) < Boot

Cancel

dione@dianemckeever.com



Determine Budget and Duration

Boost Post

BUDGET AND DURATION

Total budget

$10.00

Estimated People Reached

430 - 1,100 people

Duration

1 day 7 days 14 days

Run this ad until 59 Mav 23 2018

$£¢ Terms & Conditions | Help Center

DESKTOP NEWS FEED

4 Swirly Bracelets shared the
’ s <o DONsored

Great show downtown today !!
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Event Creation

New Event by Sara Mannion

“fou're creating a public event that is visible to anyone on or off Facebook. ou won't be able
to change it to private later.

Event Phota

& Add Event Photo

Ewvent Mame

[i]

+ End Time

Ticket URL

Select Category ™

—— diane@dianemckeever.com




Insights Of Facebook

H Amazing Tips Series = Ads Manager | 2

M Cremrisy ¥ L. Raach

Page Likes 3 Poast Reach
114K

11.4K

Your 5 Mo

Reach: Drganic / Paid I FostCicis I Lbes

Pubdisheed 0 Type Targeting Fesch Engagpement Promobe
Boost Posd

5 Saw Besults

5 Sew Besults

Booat Poai

See All Posts
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Likes Insig

“ Amazing Tips Serles S Ads Mansger & Export Data  eee

I Oveniew Like A Reach Viets = Poats ¥ People

W M

Total Page Ukes as of Today

Tole Pape Likes RENCHNARK

B vakes Orpanc Lhes T Rais Lies BENCHMARK
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each Insights

n Amazing Tips Series ¢ Ads Manager | & ExportData  eee

Paopla

W your posts

Organc W Faic BENCHMARK

Likes Comments and Shares

These ac f held you reach
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Visits Insights

“ Amazing Tips Series E Ads Manager = * ExportData #e#

A Overview &% Reach all Visits Posts Feople

Fage and Tab Visits

e number of times each of your Page tabs was v

W Tmeine Phiotos Tab [l Constant Contact - Join My List inzights EEMCHMARK
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n‘ Amazing Tips Series 2 Ads Manager & ExportData = eee

" Overve b Likes Visits £ Pos % People

When Your Fans Are Online Post Types

Data shown for a recent 1.week period. Times of day are shown in your computer’s local timezone.

n Data for When Your Fans Are Online i5 not available

All Posts Published

February 1

B Fost Cicks [l Lkes, Comments & Shares | v
Type Targeting Reach £ngagement Promote
Here's a sokton for those itle t
Uy ) Boost Post
- acebook posts
~ S See Results

See Results

O See Results
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People Insights

“ Amazing Tips Series = Ads Manager # Export Data | #es

Posts B P

Your Fans People Reached People Engaged

e who lik ur Page

2

234,
) ] 13%
B T0% L .
‘Vour Fans 41 Faceboo " "
- - ey - - -
- T
. %

ardd

Couniry Your Fans Ciny Your Fans Language Your Fans
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|Is Facebook Good For Your Business?




Questions?

Facebook for Your Group

e &
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Diane McKeever
Author: 100 Amazing Computer Tips

| An International
_ Association of Technology
& Computer User Groups
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