~_SOCIAL MEDIA MATTERS!

USING SOCIAL MEDIA TO INCREASE YOUR MARKETING MUSCLE
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WHAT WE WILL DISCUSS TODAY

»WHAT IS SOCIAL MEDIA
»STEPS TO GET STARTED
> TIME AND TOOLS
»WHERE TO FIND HELP
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WHAT IS SOCIAL MEDIA?
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I like cupcakesl
I’'m eating #cup'cakes

Here is my favorite cupcake recipe.

“I'have experience eating C’upéakgs.
lama Gobgle ‘employee who eass‘"cupcakes.
Watch me%eat lots of cupcakes! |

! I|ke to wrlte stories about my cubcakes
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Here is a vintage fllter on my cue.;ake.
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We think digitally!

93% USE THE INTERNET

97% HAVE USED HANDHELD GAMES

5% USE SOCIAL MEDIA

5% TEXT MESSAGE

28% BLOG

41% SEND PICTURES FROM MOBILE DEVICE
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Social Media Step One:

Web z.o\
gocial =
Networking Media l

Align your
soclal media

Interest

strategy with
organizational

Community |

goals!

You




* Increase membership
 Events (IRL and Virtual)
* Social happenings

 “Socialize” information, interesting content,
and connect with your community!

* Have fun with it!




I'm good enough, I'm smart enough,

Step 2:

Post likeable
content!

Don't just
market,
CONNECT!



B Content Matters
AW
it * Interest in you doesn't just start with your

organization!
v  Add value to the conversation
9 |« Respond, and collaborate
in. + Post non-promotional content
g — Open positions/task

c — Tasteful jokes/playful information (don'’t overdo this)



Step 3:

Decide what network is right for you
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PINTEREST

SOCIALSITE

THAT IS ALL ABDUT

DISCOVERY
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CHARACTERS

USERS ARE:

32%
MALE

68% "D

LARGEST
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BUT SPREADING
SLOWLY AND STEADILY !

5,700 TWEETS

HAPPEN
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ACTIVE USERS

FACEBOOK

SOCIAL SHARING
SITE THAT HAS
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USERS WORLDWIDE
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COMMUNICATING WITH

CONSUMERS

INSTAGRAM

SOCIAL SHARING
SITE ALL AROUND

PICTURES

AND NOW 15 SECOND

VIDEOS
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SHARE
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J} HASHTAGS
AND POSTING

PICTURES %
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* |dentify objectives and goals
* Target your audience

* What is your ideal site?

* Single vs. multiple accounts

Focus on what is most important to your
community rather than what is most popular!



- TOOLS FOR %ﬂﬂ@ TRADE.

WORKING SMART INSTEAD OF WORKING HARD

KEEP
CALM

AND LOVE

SOCIAL
. MEDIA
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Use tools to make
your life easier
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Tools for the Trade
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Don't forget to stil listen! Live by automation. die by automation!



SOCIAL MEDIA TAKES TIME

& Llsten

Promote &

_F}artmnpate

& Create
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Bwldmg

i
No Engagement

En%age

Content Sharing

i
Engage with Intent

a
Content Intensive

High Engagement
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| 15 min/day |'I-| 20 min/day |+| 30-45 min/day |+| 3-5 hrs/week |v|-| 5-10 hrs/week |




You
Tube)

AW

Where to go for help

= [ ook to your social media champions
— Find people that have influenced you
= Follow Social Media Experts on Twitter
= Subscribe to Social Media Experts blogs
— Social Media Examiner
— Social Media Today

— Mashable
— HuffingtonPost
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